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ABOUT

* Founder & Chief Executive Officer of
champion brands : Hala Gold, Sandra Dewi Gold, and ILY Gold

* Founder of

, the fastest growing gold jewelry company in Indonesia with 3

, @ leading business development & marketing

firm in Indonesia with several external recognitions such as Partner of the Year 2018 from Unilever Enterprise

e A

assignments

, the world’s number 1 FMCG company and world’s best company for leadership with various

* Obtained bachelor’s degree from

Account Manager
for Central
Sumatra (West
Sumatra, Riau,
Batam), handling
total distributor
operations and all
channels.

Senior Account
Manager for
Greater Jakarta,
handling total
distributor
operations and all
channels, setting
up e-commerce
for P&G Indonesia

Account Manager
for Modern Retail
Greater Jakarta,
handling 20 top
modern accounts
from supermarket,
drug/pharmacy to
convenience.

Market Strategy
Manager for P&G
Indonesia,
handling strategy
for all P&G
brands for all
channels

Country Leader
for SK-II
Indonesia,
managing end-to-
end business both
commercial and
operations of SK-II
in Indonesia

at 19 years old

Jan 2018 - Dec
2019 : Chief
Operating

Officer, Gold

Jewellery, PT

Central Mega
Kencana

Jan 2016 —now :
Founder of

The Wisemen &
Company

Jan 2020-now:
Chief Executive
Officer, PT
Sentral Kreasi
Kencana (SKK
Jewels)
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RECENT ACHIEVEMENT

PROFILE

Jennifer Heryanto

Founder
SKK Jewels

Jakarta, Indonesia

Hervanto is the founder and CEO of SKK Jewels, leading a gold product development and
manufacturing facility with over 250 workers and managing two award-winning jewelry brands
(Hala Gold and Sandra Dewi Gold). It has become one of the fastest growing gold jewelry
brands in Indonesia, tapping into the country's massive demand for gold products. A self-made
entrepreneur, Hervanto is also the founder of The Wisemen & Company, a brand management
firm focusing on consumer goods, beauty, luxury, and lifestyle. She learned about consumer

goods at Procter & Gamble Indonesia, where she led their local SK-II team. LEss



INDONESIA’S GOLD JEWELLERY INDUSTRY GAP

No
standardized
gold content

with actual
content is below
from what its

No No trading term

‘broper’ brand to retailer

claimed




INDONESIA’S GOLD JEWELRY INDUSTRY GAP

Example of current gold jewelry products in the market

Mcasurement done on 12212018

Description of Sample :

Description of Sample :
Wt. Of sample (Gms)

Wt. Of sample (Gms)

Element (:mmeltntllm.h~ §

Concentration in
138 %
o %

e

With being engraved as 750 gold content, it should With being engraved as 700 gold content, it should
contain 75% gold. The actual gold is only 72%

contain 70% gold. The actual gold is only 67%




PT. Sentral Kreasi Kencana

Highlights :

A GAME-CHANGER in in the gold jewelry industry

To be the most leading gold jewelry company in Indonesia
Menjadi perusahaan perhiasan emas paling terkemuka di Indonesia

To drive Indonesia’s jewelry industry to the next level by providing the
best products and services with integrity & continuous innovation
through sustainable brands

Menjadi penggerak utama industri perhiasan emas di Indonesia dengan

menyediakan produk dan layanan berkualitas tinggi melalui operasional yang
penuh integritas dan inovasi berkelanjutan melalui merek-merek aspirasional



SKK JEWELS’ INTRODUCTION

C&
“ Wholesale
y (B2B)

PT. Sentral Kreasi Kencana

Officially running from January 15t, 2020

The fastest growing gold jewelry company
in Indonesia with full-fledged operations from
product development, manufacturing, distribution,

to brand building Direct to
Consumer
The only gold jewelry company with certified gold (D2Q)

content from Ministry of Industry, Indonesia

COLD

fﬁ

SANDRA DEWI
—GOLD

ILYGOLD
oK
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SKK JEWELS’ GAME-CHANGER HIGHLIGHTS

HONESTY

The first and the only
gold jewelry with
certified gold content
certification from
Ministry of Industry
(SNI1 8880 :2020)

Authentic design
from original idea,
not from imitating
other brands

LASTING

ASPIRATIONAL

Creating the best gold
jewelry products with high
craftsmanship, recognized
as ‘diamond look’ product

Building emotional value with
end user and key opinion
leader as aspirational brand




GAME CHANGER HIGHLIGH

o Kementerian
>, Perindustrian

REPUBLIK INDONESIA 1, Kusumanegara No. 7 Telp. (0274) 546111, 512456 Fux. (0274) S43582

BALAI BESAR KERAJINAN DAN BATIK
LEMBAGA SERTIFIKASI PRODUK TOEGOE

— HONESTY
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GAME CHANGER HIGHLIGHT = HONESTY

KEMENTERIAN PERINDUSTRIAN R.1
Kementerian SO ATWR SO VS s e
o / C LEMBAGA SERTIFIKASI PRODUK TOEGOE m
2y, Perindustrian (TOEGOE - PCB) Romite Abreditas, Kasions!
REPUBLIK INDONESIA R. Kusmmammpera No. 7 Telp (0224) S4611, $12456 Fax. (0234) 3582 o
YOGYAKARTA - $5166
Sertifikat : No. 001 a/T-PCBPe/N2020
Pemegang sertifikat : PT. SENTRAL KREAS| KENCANA
Alamat : J1. Suci No 8 Susukan, Ciracas, RT 02 RW 04, Jakarta Timur, Provinsi DKI Jakarta
PRODUK YANG DISERTIFIKASI
"o, KARAT / KADAR STANDAR RELEVAN/SNI KETERANGAN
TEm
1 Sertifiasi Tipe 3
Sertifikasi, dan Kalibrasi
TOEGOE - PCR FARITirew2

A A N
1@ Sentral Kreasi Kencana




GAME CHANGER HIGHLIGHT = HONESTY

KEMENTERIAN PERINDUSTRIAN R.1
4 BALAI BESAR KERAJINAN DAN BATIK
<O Kementerian .\ /;\GA SERTIFIKASI PRODUK TOEGOE ! KAN
£ Perindustrian (TOEGOE - PCB) Rore Abreditan) Navioms
REPUBLIK INDONESIA 3. Ksmamancges No. 7 Telp, (214) $46111, 512456 Fx. (1274) 541582 Qe g

YOGYAKARTA - $5166

Sertfikat : No. 001 b/T-PCB/Pe2020
Pemegang sertifikat . PT. SENTRAL KREASI KENCANA
Alamat : 3L Suci No 8 Susukan, Ciracas, RT 02 RW 04, Jakarta Timur, Provinsi DKI Jakarta
NO. — KARAT | KADAR HECTERANGAN
— — r STANUAK RELE VANSNI
—— wii %,..‘,225 R
K/ = .
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GAME CHANGER HIGHLIGHT = HONESTY

KEMENTERIAN PERINDUSTRIAN R I

. BALAI BESAR KERAJINAN DAN BATIK
o Kementerian ...\ ca SERTIFIKASI PRODUK TORGOR !m
>, Perindustrian (TOEGOE - PCB) — A A
REPUBLIK INDONESIA uu—-—.mrwmmm,snmm(m)m —
: bbkh
YOGYAKARTA - 55166
Sertifkat . No. 001.&/T-PCAPeV2020
Pemegang sertifikat . PT. SENTRAL KREASI KENCANA
Alamat - J1 Suci No 8 Susukan, Ciracas, RT 02 RW 04, Jakarta Timur, Provinsi DKI Jakarta
PRODUK YANG DISERTIFIKASI
NO. KETERANGAN
MERK
1 ILY Gold Sertifikasi Tipe 3

Serviflbar imi memberiban bk kepeda perurahoan swtwk memgyumotan umda swregiasi prodik /
tvwupan produk, &-mmmummmw“m%-mw
famyprr Ledn tertwli dari TOBGOE - PCR.
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GAME CHANGER HIGHLIGHT = AUTHENTIC

Our products come from original idea
not from imitating other brands

13



GAME CHANGER HIGHLIGHT — AUTHENTIC

Two Tone Color

RI200178

| EA200225
+232gr

*204ar




GAME CHANGER HIGHLIGHT = AUTHENTIC

3IWZ0909
2. 21gram

4D Design

1g5emra| Kreasi Kencana



GAME CHANGER HIGHLIGHT = AUTHENTIC

3wz1102 §

+2,47GR i

4D Design

hala
GOLD ©

3WZ1119
+2,77 gr

PT. Sentral Kreasi Kencana



GAME CHANGER HIGHLIGHT ~ AUTHENTIC

2 in1Style

1 product has 2 different wearing styles

=

PT. Sentral Kreasi Kencana



GAME CHANGER HIGHLIGHT = AUTHENTIC '

Multifunction

Brooch & Pendant in 1 Product

3LZ0555
+16,3 gr




GAME CHANGER

Our product is produced with the best craftsmanship with ‘diamond look’ quality

Comparison of Finishing Quality of Hala Gold vs. Competitor

COMPETITOR
Not polished inside

19 Sentral Kreasi Kencana



GAME CHANGER HIGHLIGHT - ASPIRATIONAL

ha|aq0|d_|d e Message =l

hala
GOLD

1,462 posts 132k followers 378 following

HALA GOLD

Jewelry/Watches
#PerhiasanEmasKadarPas yang #AMANAH
PERTAMA dgn SNI 8880:2020

18K 75.5% | 17K 70.83% | 9K 37.5%
Kualitas #diamondlook

Order Hala Gold disini G
halagold.co.id/order-hala-gold

O

SANDRA DEWI
——GOLD——

sandradewigold_id #  Message = &~

919 posts 135k followers 118 following

Sandra Dewi Gold

Jewelry/Watches

Highest Quality of #Goldlewellery by @sandradewig8
#PerhiasanEmas Kadar Pas 18K 75.5% SNI

Share your #GoldenMoment

Order melalui #sdwpartner G
www.sandradewigold.com/order-sandra-dewi-gold

- /:
N New "Y'
g ; Collection RO ;
l
{%,\ New Spirit
/ 1] 5 g ™
L %]
%
¢ Ju‘sl q’}{;.; It's Something
or You < TP, - !
| figy »j:}\f’ o New
L
b:u From Us
¥ With Love
L] N N

Sandra Dewi Gold is
no.1and Hala Gold is
no. 2 for Indonesia’s
gold jewellery brand
category in
Instagram just in 1
year, and the only
gold jewellery brands
with verified account

R

5
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GAME CHANGER

Na |<_:|f_] O |(_|_|_|i % Message L~
L Y 1,477 posts 133k followers 378 following
— -
) Ll J

HALA GOLD

#PerhiasanEmaskadarPas yang #AMANAH

PERTAMA agn SNI 3230:2020

18K 75.5% | 17K 70.83% | 9K 37.5%
Kualitas #diamondlook

Crder Hala Gold disini [:}
halagold.co.id/order-hala-gold

Q@ = ‘
oy eas Fyshion Sh

------

sanat Hys MAR Colec Koleks Har New Procuct tremy Co

» Vy
3 ':'»:%i
o e

No. 2 in Instagram for gold
jewellery brand category in

Indonesia with 133k followers

Key Highlight :
« Hala Gold was launched in April 2018 with a very high
acceptance rate in the targeted consumers

 Driven by influencer, customer (gold shop owner)
endorsement, and engaging content

2-’1 Sentral Kreasi Kencana



GAME CHANGER

Influence
people by being

Number of
Follower

Inspirational
woman as

Track record

Model, Presenter, Celebrity

20.4 million
(Top 10 Influencer with Highest Followers in
Indonesia)

* Young mother with ‘perfect princess’ life : has
good looking husband, adorable baby boy, and
able to continue her career & personal passion

* Cinderella Ambassador — Walt Disney
Indonesia

* CIMB Niaga Bank Ambassador —Top 5 Bank in
Indonesia

* Entrepreneur:

* Saint by Sandra : Makeup Brand

* Never earn bad reputation or gossip
* Princess life

sandradewi88 %  Message = &~

5,803 posts 20.4m followers 486 following

Sandra Dewi

Actress, TV Host ,Brand Ambassador

& Business Woman

Mother of @raphaslmoeis @mikhaelmoeis2
sandradewicontact@gmail.com

n ~‘w"w
"“ ‘«

14 m
A‘;




GAME CHANGER HIGHLIGHT - ASPIRATIONAL

Spokespersons of Hala Gold called #HALALADIES
cach #FHALALADIES has special collection under their name...

cutratumeyriska @  Message 2w v shireensungkar %  Message &v = ~
1,971 posts 10.1m followers 831 following » 3,862 posts 22.4m followers 882 following
Cut Meyriska Shireen Sungkar hala 74 1
- s T T ey AL A
Wife of @rogerojey Public Figure JOLD /a g&%x
Mother of @shaquillekailidanuarta Alhamdulillah €
Mom of 33 ™ ™




GAME CHANGER

Consumers buy Hala Gold as collection and create #HalaGoldHunter movement

< © vidasiunen DR pr— -
#SNI ’ 3 DM MASUK JAM
fkadaremaspastipas ) 08.30 PAGI INI

#hatagoldid

#halahunter

Duh ci, toko buka jam brp?saya
kepagian atuh ya, dah nunggu di
dpn

R,
aArs
uda lupa dr sejak kapan mulai cinta bgt ( usat AV N

sama model halazy & | N

~ Consumers
sampe sekarang kalo beli jawelery
pst hala trsds s Come tO the

store before

apalagi yg perpaduan rose gold dan
g white gold aq sk bgtes &

.
8.30 even kakak aku

aja bim dateng untuk o the gO|d Shop

prepare buka toko ®

. Yeiffadhiaha7 to you 2n Udah ketagihan sis hehehe & & oo s THANKYOU opens

Min... Aq order barang via tokomas 6
pusat.. Astaga antriannya... Tiap ada
hala gold. Susah dpt...

D

2‘4 Sentral Kreasi Kencana



SKK JEWELS
3RP BRAND

4

ILYGOLD

D2C
(Direct to Consumer)



\";/ About ILY Gold
ILYGOLD #SayitWithlLoveYou

Our curated collection of the most exclusive pieces for modern young women. Elegantly
wrapped in beautiful rose gold and authentic rose quartz stone. Through ILY Gold, we
want to encourage young women to always be confident, fun, and be who you are.

ILY GOLD’s own tagline — Say It With | Love You — invites young people to be more
courageous in expressing themselves and their love for their loved ones with something
that has high durability such as gold jewelry as well as for long-term investment

Vw4

y A
ILY‘G;LD
Brand DNA Target Market
e Fun Young women in big cities from
/ e Unique 18-30 years old :

"" e Lively - Young executive

e Best Quality - First jobber

o Passionate - Varsity students



N4

ILYGOLD

ILYGOLD

ILY GOLD SNAPSHOT

www.ilygold.com

”yqo‘d Message a ~

184 posts 47 8k followers 10 following

ILYGOLD LY GOLD OFFICIAL

Jewelry/Watches
Certified #DailyWear 9K #GoldJewelry by @prillylatuconsina26 #PerhiasanEmas

ilygold.com/pages/order-ilygold
W

Shopee Mall  ILYGOLD


http://www.ilygold.com/

uv%gm Engaging Brand Engagement Results Just in 3 Months

ES

ILY Gold

Youtube Reach
Channel
ilygold  Messge 2 e
45 DD;a 9 211 posts 50.9k followers 11 following
000 ILYGOLD ILY GOLD OFFICIAL
Jewelry/Watches
Certified #DailyWear 9K #GoldJewelry by @prillylatucons inag6 #PerhiasanEmas
25.00% ilygold.com/pages/order-ilygold
n . INSTAGRAM
R e T — 51.000 followers
ILY GOLD 5% engagement rate

1,429,846 Total Reach

35 K Subscribers _
4,351,157 Total Impressions

#1 in Indonesia’s gold
jewelry brand in Youtube



& The Highest Engagement Ever Of New Brand'’s
wrcoro Online Grand Launch In Indonesia

B k

@ ILY Gold
35K subscribers

Alove story

Episode 1 Episode 2 Episode 3 Gr?%é‘glégzhing
Impressions 3.422.000 1.300.000 1.158.000 928.000
Total Views 502,000 317.000 266.000 208.000
Watch Time 13.800 hours 12.500 hours 9.700 hours 14.864 hours
Subscribers Increase | +9.700 subscribers +3.400 subscribers +1.768 subscribers +364 subscribers

Episode i"::??‘.h‘ttps://www.voutube.com/watch?v=fU4d7ava1w&t=355

Episode 4 : hi

://www.youtube.com/watch?v=IV6XKIf3mdo

29_59.:’1:13: reasi Kencana



https://www.youtube.com/watch?v=fU4d7avFb1w&t=35s
https://www.youtube.com/watch?v=IV6XKIf3mdo

SKK JEWELS’ KEY TO IMPLEMENT GRC

Engaging with all key stakeholders and synchronizing all together

Key Opinion
Employee ' ' ' Ke""IZIer

S
B
BN
B,
e
\
A 3




ROW TO WI N Tumbuh untuk menjadi yang terunggul, bukan sekadar menjadi pemanis di industri perhiasan emas.

Kepemilikan yang tinggi atas tanggung jawab yang diemban, atas produk/service yang dikerjakan, dan juga menjaga
WN E RSH I P nama baik brand dan SKK Jewels sebagai rumah kita bersama.

EAD E RSH I P Kepemimpinan harus dimulai dari diri sendiri. Diri sendiri adalah musuh utama yang harus ditaklukan untuk
menjadi pribadi profesional yang semakin baik dan mahir

R IVE TH E EXCE LLE N CE Kualitas terbaik menjadi keunggulan SKK Jewels yang tidak boleh dikompromikan dan harus

konsisten. Standar kerja dan kualitas yang sudah ditetapkan tidak boleh diturunkan dalam
kondisi apapun.

Tanamkan diri kita sebagai pribadi yang masih harus banyak belajar.
EARN & I N N OVATE CO NTI N U O USLY Keterbukaan untuk terus menerus belajar dari siapapun menjadi ciri khas

seorang individu di dalam SKK Jewels.

NTEG RlTY Kejujuran dan integritas dalam hal apapun menjadi nilai dasar setiap individu, setiap divisi, setiap
brand dan seluruh elemen perusahaan

OCUS O N P EO P LE Perlakukan konsumen, customer (pelanggan), supplier dan tim sebagai partner jangka panjang kita

M B RACE CHAN G E WITH AG I LITY Menjadi perusahaan paling unggul, gesit, dan fleksibel dalam

beradaptasi dengan dinamika tren masa depan.



GRC HIGHLIGHT

M ) S rDAR
) NASIONAL
e

SNI 8880:2020
BARANG-BARANG EMAS

Barang-barang emas
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GRC HIGHLIGHT

[1] 0500 mm o

Meas time

QY W

gatiwibawaningsih Harl inl saya melakukan kunjungan ke PT Sentral
Kreasi Kencana (SKK Jeweils) yang berlokasi di Ciracas Jakarta
Timur bersama dengan Kepala Badan Standardisasi dan Kebgakan
Jasa Industri Bapak Doddy Rahadi sebagal agenda nutin untuk
mengetahui kondisi di lapangan dalam hal i sektor ndustri > N ‘D 12:11/ 4314
perhiasan, serta memantau penerapan SNI B880-2020 pada

barang-barang emas

Sl s e danat meribad nadindinue Maeds #ILYGOLD #WebSeriesILYGold #ILYILY

konsumen tentang informas: standar kadar pada perhiasan ILY GOLD LAUNCH NIGHT | Final Episode Web Series | Like You! | Love You? Episode 4
PT. Sentral Kroas Kencana (SKK Jewels) sendin toloh sukses
mmbawn?baﬁc lemama yaity Hala Gold & Sendra Dewi Gold 236’282 Vlews . Prem|ered on 14 Feb 2021 I. 9.5K .I 93 A SHARE _=+ SAVE soe

Semoga PT. Sentral Kreasi Kencana (SKK Jewels) semakin sukses
dan menjadi contoh bagi para pelaku industn perhiasan lainnya untuk
terus berkreas| dan berkembang & masa pandemi ind (07/05/21)

. \i PT. Sentral Kreasi Kencana



INTRODUCING
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GRC HIGHLIGHT

Engaging with customers (gold shops) to communicate our brand’s commitment

3 ,%g;*’*"wﬁr'z*:;f;% oko Mas
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PT. Sentral Kreasi Kencana

P | I :
SAN:QDEWl GOLD ILYGVOLD

—GOLD—

“Integrity is doing the right thing
Even when no one is watching.”

www.skkjewels.com
@) @skk.jewels / CEO @jennheryanto



http://www.skkjewels.com/

